
How Datava Makes 
Credit Unions 

Member Focused 
and 

Data Driven



Why Do Credit Unions Exist?



Concierge Banking
Guided, customized care, utilizing complete view of the member

Investment Services
Retirement Accounts, ETFs, Mutual Funds, Bonds

Transactions
Debit Cards, ATM Cards, Online Banking

Lending
Mortgages, HELOCs, Auto, Business

Deposits
Checking, Savings, CDs, IRAs

Hierarchy of Banking Needs



Concierge Banking
Guided, customized care, utilizing complete view of the member

Investment Services
Retirement Accounts, ETFs, Mutual Funds, Bonds

Deposits
Checking, Savings, CDs, IRAs

Amount of Human Touch for Banking Needs

Fully
Automation:
No information asymmetry

Partial
Automation: 
Some information asymmetry

No Automation:
Complete asymmetry

Transactions
Debit Cards, ATM Cards, Online Banking

Lending
Mortgages, HELOCs, Auto, Business



A Sample Vendor 
Map of a Small CU

CU



Result: Software Ecosystems Are Fragmented, Expensive, Inefficient

80% of 
Businesses say 
lack of system 
integration is 

a major 
problem

46% of leaders 
say lack of 

insight impairs 
their ability to 
make critical 

business 
decisions

Front-line staff 
spends less 
than 2/3 of 

time on core 
job functions

77% of line-of-
business 

leaders say 
gaps in 

processes 
negatively 

impact 
member 

experience

An average of 
5.3 hours per 

week per 
worker are 

wasted due to 
siloed systems 

and 
information



Better Insights | Faster Deployment | More Configurable | Better Price

Low-Code, No-Code 

Modular ERP for 

Credit Unions



Configure and deploy modular solutions 
quickly and effectively

Innovation: Multi-purpose building blocks to fill client’s gaps



Data Import Data Export

Scheduler

Reports Charts

MS Sync
Emailer

Forms Dashboard

Purviews Workflows

Database

Outbound Sales Manager

Member Dashboard

Feedback Management

OCR

SSO

Mapping

Scheduler

Mobile App

Database

Workflow

Dashboard

Emailer
MS Sync

Purviews

Forms

Reports Charts

Data Import Data Export

Results: Higher Quality, Faster Deployment, Lower TCO

Campaign Manager



360 Member Dashboard

• Time to deploy: 
12 Weeks

• Success:  25% 
increase in 

household cross-
sell



Onboarding —Concierge Group

Time to deploy: Six weeks
30% increase in service utilization and 35% increase in cross-sell



Dealership Management: 
Indirect Lending

• Time to deploy: 6 Weeks

• Success: 200% increase in new Indirect Approved Loans 
in one year



Predictive Analytics: Next Best Product and Likelihood to Attrite

Time to deploy: 
Three months 



Executive Dashboard Time to deploy: Two Months



GOALS & INCENTIVE MANAGMENT

Time to deploy: 
8 Weeks

Success:  Near 
100% User 
Adoption & 25% 
increase cross-
sell
& 480 hours of 
VP and BM Time 
saved



COMMERCIAL/SEG MANAGEMENT

Time to deploy: 
10 Weeks

Success:
29% increase 
in loans and deposits 
from SEGs



Problem Resolution Module

Time to deploy: 
6 Weeks

Success:
Increase in Member 
Satisfaction and 
Decrease in Number of 
Complaints



Time to deploy: 
6 Weeks

Success:
250 Hours Saved 
Quarterly in CFO and 
Finance Time 



Client Use Case

Profile: $5B in Assets  l 43 Locations l 650 Employees

• Bid on project against Salesforce, 

Marquis and three other vendors

• Datava is the only system that 

could meet all their needs

• Helped Credit Union Double 

Assets from $2B to $4B in 3 Years

• Campaign Management

• CRM

• Business Intelligence

• Member Onboarding

• Sales Performance & Incentives

• Integrated User  Specific Dashboards

• Problem Resolution Management

Requirements Results



Testimonials

“I rolled out your system with all its 

bells and whistles at a retail meeting 

yesterday and the audience gave me 

a standing ovation!”

Bernard Tynes, Vice President, Data Strategy & 

Deposit Products at Penn Community Bank

“You’re doing some really awesome 

stuff. You have a unique way of 

approaching CRM. I consider Datava 

a disruptor. Very innovative and 

flexible.”
 

Kevin Tressel, CIO at American Heritage Credit Union

“Datava is amazing. Every 

other product we looked at 

was twice the price for half 

the system.”
 

Liz Kaspern, 

SVP at TruMark Credit Union

“Datava’s system blows Salesforce 

away! Datava has increased our reps 

sales productivity by 100%.

Donna Handel, AVP, Business Development at 

American Heritage Credit Union



About Datava
CTO

David Flammer

• PhD in Applied Physics, 
degrees in Mathematics 
and Computer Science. 

• Two approved patents

• Published 27 peer 
reviewed articles

• Developed an LMS used 
by universities

CEO

Gordon Flammer

• 22 Years Experience 

• Consulted over 100 
financial institutions 
with assets up to $795 
Billion

• Helped FIs grow 
revenues by up to 
300%

• Developed 14 Modules

• 23 Clients, with assets 
from $200M-$32B

• Formed CUSO in 2020
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